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Safe Harbor and IP Statement

This presentation contains forward-looking statements or information (forward-looking statements) within the meaning of the Private Securities Litigation Reform Act of 1995, Section 21E of the U.S. Securities Exchange
Act of 1934, as amended (the Exchange Act), Section 27A of the U.S. Securities Act of 1933, as amended, and other applicable securities laws of the United States and Canada, and is subject to the safe harbors created
by those provisions. All statements other than statements of historical facts are statements that could be deemed forward-looking statements. Certain statements in this presentation, including statements about Open
Text Corporation (“OpenText” or “the Company”) on growth, profitability and future of Information Management, including achieving total growth, competitive advantage, margin expansion and free cash flow, and
delivering upper quartile capital returns; customer benefits from products; timing of next generation platform; focus on operational discipline, efficiency and margin expansion; executing the Company’s capital allocation
strategy, including expected return to shareholders; achieving Fiscal 2025 financial targets; level of performance through the fiscal year; cloud bookings, demand, scale and revenue growth; future organic growth
initiatives and deployment of capital; innovation fueled by cloud, Al and security technologies; executing on targets and aspirations; future revenues, operating expenses, margins, free cash flows, interest expense and
capital expenditures; market share of our products; innovation road map; intention to maintain a dividend program, including any targeted annualized dividend; expected size and timing of the share repurchase plan,
including execution thereof; future tax rates; renewal rates; new platform and product offerings, including OpenText Al products, and associated benefits to customers; internal automation and Al leverage, including our Al
strategy, vision and growth; strategy to build shareholder value; projected financial information; and other matters, which may contain words such as “anticipates”, “expects”, “intends”, “plans”, “believes”, “seeks”,
“estimates”, “may”, “could”, “would”, “might”, “will” and variations of these words or similar expressions are intended to identify forward-looking statements or information under applicable securities laws (forward-looking
statements). In addition, any statements or information that refer to expectations, beliefs, plans, projections, objectives, performance or other characterizations of future events or circumstances, including any underlying
assumptions, are forward-looking statements, and are based on our current expectations, forecasts and projections about the operating environment, economies and markets in which we operate.

Forward-looking statements reflect our current estimates, beliefs and assumptions, which are based on management's perception of historic trends, current conditions and expected future developments, as well as other
factors it believes are appropriate in the circumstances, such as certain assumptions about the economy, as well as market, financial and operational assumptions. Management's estimates, beliefs and assumptions,
including statements regarding future targets and aspirations, are inherently subject to significant business, economic, competitive and other uncertainties and contingencies regarding future events and, as such, are
subject to change and are not considered guidance. We can give no assurance that such estimates, beliefs and assumptions will prove to be correct. Future declarations of dividends are also subject to the final
determination and discretion of the Board of Directors, and an annualized dividend has not been approved or declared by the Board. Forward-looking statements involve known and unknown risks and uncertainties such
as those relating to: all statements regarding the expected future financial position, results of operations, revenues, expenses, margins, cash flows, dividends, share buybacks, financing plans, business strategy, budgets,
capital expenditures, competitive positions, growth opportunities, plans and objectives of management, including any anticipated synergy benefits; incurring unanticipated costs, delays or difficulties; and our ability to
develop, protect and maintain our intellectual property and proprietary technology and to operate without infringing on the proprietary rights of others. We rely on a combination of copyright, patent, trademark and trade
secret laws, non-disclosure agreements and other contractual provisions to establish and maintain our proprietary rights, which are important to our success. From time to time, we may also enforce our intellectual
property rights through litigation in line with our strategic and business objectives.

The actual results that OpenText achieves may differ materially from any forward-looking statements. For additional information with respect to risks and other factors which could occur, see the Company's Annual Report
on Form 10-K, Quarterly Reports on Form 10-Q and other securities filings with the Securities and Exchange Commission (SEC) and other securities regulators. Readers are cautioned not to place undue reliance upon
any such forward-looking statements, which speak only as of the date made. Unless otherwise required by applicable securities laws, the Company disclaims any intention or obligation to update or revise any forward-
looking statements, whether as a result of new information, future events or otherwise.

Further, readers should note that we may announce information using our website, press releases, securities law filings, public conference calls, webcasts and the social media channels identified on the Investors section
of our website (https://investors.opentext.com). Such social media channels may include the Company's or our CEQO's blog, X, formerly known as Twitter, account or LinkedIn account. The information posted through
such channels may be material. Accordingly, readers should monitor such channels in addition to our other forms of communication. In addition, certain non-GAAP forward-looking measures have not been reconciled to
their corresponding GAAP measure due to the high variability and difficulty in making accurate forecasts and projections of such information.
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Executive Summary

* Expanding Remaining Performance Obligations (RPO) disclosures
* A defined model to provide insights into our Cloud and Customer Support businesses

* New metric Cloud cRPO — a subcomponent of RPO — providing visibility into current portion of Cloud
RPO. This is defined as committed Cloud RPO over the next twelve months

* Includes all OpenText Cloud product groups — Enterprise and SMB/C, and the full spectrum of our Cloud
business — new and renew. This provides visibility into our Cloud Business

* Early view into Cloud cRPO as of our December 31, 2024. YoY comparisons will be available as part of
June 30, 2025 disclosures
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Cloud cRPO - lllustrative Concept
New & Renewed Business
(Total Cloud Bookings)

» Contractually committed revenue only

 Recognized to revenue over the
upcoming 12 months

* Reduced by Outflows

* Incremental to Cloud cRPO

CRPO == Ch
(point in time) O?/Z?e * Revenue from in-year new
Time bookings and renewal business

« Uncommitted revenue (cloud
revenue not on a committed

. contract, overages, other
‘ ‘ consumption)

Outflows
(e.g. Reductions, Canceled Business )
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Cloud cRPO Model

Change in Cloud cRPO Cloud cRPO to Cloud Revenue

==

~40% of
annual
Cloud

Revenue

—

. : cRPO beginning period
SRAD Bl e d  ($1.122B as of June 30, 2024) o AR s
+ New business and net upsells + Revenue from in year New business
- Outflows + Revenue from in year Renewals
+ Contract ramp & cloud start-date effects + In year revenue from Uncommitted business
+ /_ Renewal CyC| e effects (e.g. cloud revenue not on a committed contract, overages, other consumption)
+/- Other revenues (e.g., FX, M&A) +/- Other revenues (e.g., FX, M&A)

= cRPO ending period

($1.865B as mid-point of F’25 Cloud Revenue Target)

= Revenue ending period, June 30, 2025 mp| 100% |
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Form 10-Q for quarter ended December 31, 2024 — RPO Disclosure

Remaining Performance Obligations

Remaming performance obligations (R.PQ) represent contracted revenue that has not vet been recognized. They include
amounts recognized as deferred revenue and amounts that are contracted but will be hilled and recognized as revenue in future
periods.

As of December 31, 2024, the Company elected to include RPO for contracts with an oniginal expected duration of one
vear or less in accordance with ASC 606-10-50-14, and will discontinue use of the practical expedient relating to the disclosure

of RPO within a contract. The Company believes this presentation 1s preferable as it provides additional information.
Comparative amounts have not been provided for the quarter ended December 31,2023 as such information cannot be

practically determined for comparison purposes.

The following chart provides RPO information as of the following periods. The 12-month periods noted below are as of
the dates presented. with the remaining balances recognized substantially over the next three years thereafter.

(3 in billions) As of December 31, 2024 As of September 30, 2024 As of June 30, 2024

Total RPO ™ S 4.1 $ 39 S 40
%z recognized as revenue over the following 12 months 63% 63% 63%
Cloud services and subscription RPO 5 23 3 22 5 22
% recognized as revenue over the following 12 months 0% 51% 51%
Customer support and other RPO ¥ 5 1.8 5 1.7 5 18
%5 recognized as revenue over the following 12 months 700 78% 78%

(1} EPO amounts presented may be impacted by certain estimates including currency fluctuations, estimates of customers” deployment
of contracted solutions, changes in the scope or termunation of contracts, among other factors. and are therefore subject to change.

(2} Customer support and other RPO is primarily comprised of obligations related to customer support revenues, and to a lesser extent
license. professional services and other revenues.
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Cloud cRPO Key Takeaways

* Adefined and comprehensive model for insights into the OpenText Cloud Business
« $2.3 Billion Cloud RPO as of December 31, 2024, larger than Customer Support by $500 Million

* Annual Cloud Revenue (100%) is comprised of Cloud cRPO (60%) + In Year (period) additions to
Revenue (40%)

* Year over year comparison will be provided with disclosure as of June 30, 2025

* Additional supporting metrics: Enterprise Cloud Bookings (New Contract Value), Cloud NRR (Net
Renewal Rate) found in Form 10-Q
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Cloud Contract Example

New Booking

Signs 3/1/2023 RPO $4M Signs 6/1/2025 RPO $2M
Pr%\gtseion 711/2023  cRPO $2M Start 7/1/2025 cRPO $2M
Ends 6/30/2026
Ends 6/30/2025
F2023 F2024 F2025 F2026

. Contract Contract
New Booking o Starts e » Ends Q
Cloud cRPO 15 2 2 2 2 2 15 1 0.5 - - - - -
Cloud Revenue (Quarter) - - 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 - - - -

- - - - - - - - - 2 1.5 1 0.5 -
- - - - - - - - - - 0.5 0.5 0.5 0.5
rTotaI
Cloud cRPO 1.5 2 2 2 2 2 1.5 1 0.5 2 15 1 0.5 -
Cloud Revenue (Quarter) - - 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5 0.5
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Cloud Contract Example Takeaways

New Booking

*  cRPO reflects committed revenue when a contract is signed, while revenue begins when the contract is provisioned
(See Q3-Q4 F2023@))

« cRPO is stable during the term length of the contract (see Q4 F2023 to Q4 F2024 @)

«  cRPO declines as contracts nears end of term (see Q4 F2024 to Q3 F2025 @)) but will increase again upon renewal,
as cRPO assumes contracts are not renewed

Renewal Booking
* cRPO increases as the renewal contract is signed & committed (see Q4 F2025( )

* Contracts approaching end of term, even though not lost, will lead to a decline in cRPO, while contracts renewed in the
current period will lead to an increase in cRPO. Across the entire line of Cloud business, these effects should partially
offset, yet there will be a net impact to cRPO

Seasonality

* Strong seasonality during Q2 and Q4 for our cRPO due to a large renewal cohort at calendar year end (December)
and increase in new business either from net new bookings or upsells during our seasonally stronger fiscal fourth
quarter (June)
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