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This Report contains certain forward-looking statements within the meaning of Section 21E 
of the Securities Exchange Act of 1934, as amended, and Section 27A of the Securities Act 
of 1933, as amended. Statements that do not relate strictly to historical or current facts are 
based on current expectations, estimates, projections, opinions or beliefs of Clear Channel 
Outdoor Holdings, Inc., its affiliates, subsidiaries or its sources of information (collectively, 
the “Company”) as of the date of this Report. Such statements are forward-looking and 
are usually identified by the use of words such as “seek,” “strive,” “anticipate,” “estimate,” 
“could,” “would,” “will,” “may,” “forecast,” “approximate,” “expect,” “project,” “intend,” “plan,” 
“believe” and other words of similar meaning, or the negative thereof, in connection with 
any discussion of future operating or financial matters. The forward-looking statements 
included in this Report involve known and unknown risks, uncertainties and assumptions, 
including the ongoing impact of COVID-19 pandemic. If any such risks or uncertainties 
materialize or if any of the assumptions prove incorrect, that could cause actual results 
to differ materially from projected results expressed or implied by the forward-looking 
statements in this Report. Accordingly, investors should not place undue reliance on 
forward-looking statements as a prediction of actual results or actual performance. The 
Company has based these forward-looking statements on current expectations and 
assumptions about future events, taking into account all information currently known by 
the Company. These expectations and assumptions are inherently subject to significant 
business, economic, competitive, regulatory and other risks and uncertainties, many of 
which are difficult to predict and beyond the Company’s control. Additional risks of which 
the Company is not currently aware could cause actual results to differ. The risks and 
uncertainties that may affect the operations, performance and results of the Company’s 
business and forward-looking statements include, but are not limited to, those set forth in 
this Report and in the documents the Company files from time to time with the Securities 
and Exchange Commission.

Any forward-looking statement speaks only as of the date on which such statement is 
made, and the Company assumes no obligation to correct or update any forward-looking 
statement, whether as a result of new information, future events or otherwise, except as 
required by law.

Materiality is used within this document to describe issues relating to ESG strategies that we 
consider to be of high or medium importance in terms of stakeholder interest and potential 
business impact. Materiality, for the purposes of this document should not, therefore, be 
read as equating to any use of the word in other Company reporting or filings. No part of 
this Report will be taken to constitute, an invitation or inducement to invest in the Company.

Additionally, while the Company seeks to align with the United Nations Sustainable 
Development Goals (SDGs), the SDGs are aspirational in nature. The analysis involved in 
determining whether and how certain initiatives may contribute to the SDGs is inherently 
subjective and dependent on a number of factors. There can be no assurance that 
reasonable parties will agree on a decision as to whether certain projects or investments 
contribute to a particular SDG. Accordingly, investors should not place undue reliance on 
the Company’s application of the SDGs, as such application is subject to change at any time 
and in the Company’s sole discretion.
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CREATING A BETTER WORLD THROUGH OUR PEOPLE-POWERED PLATFORM

Clear Channel Outdoor Holdings, Inc. (CCOH) is proud to be a 
trusted business partner to many towns, cities and advertisers 
that share our values. 

We recognize that our activities have potential for positive and 
negative impacts on the environment of local, national and 
global communities. Our business model enables us to 
continuously innovate to meet the needs of cities and 
citizens and to deliver useful and socially responsible mobility 

solutions, as well as to support our communities through our strategic partnerships. We are, 
through our product offerings, helping elevate our business partners’ and clients’ efforts to 
reduce their own climate impact and meet their own targets, including for protecting the 
environment and reducing carbon emissions.

Our global ESG programs outlined in this ESG Report, intended to be read by all of our 
stakeholders, acknowledge our recognition of our impact on communities where we do 
business. In 2021, CCOH made a number of advances to publicly recognize the 
long-standing efforts around our business in Environmental, Social and Governance (ESG) 
programs: Creating a better world through our People-Powered Platform:

1.   We committed to achieving Carbon Net Zero before 2050 across our divisions, 
with some business units in key markets on target to achieve Carbon Net Zero by 2030. 

2.  We became a signatory to the UN Global Compact in April 2021 reflecting our 
ongoing commitment to improve the communities we serve. The principles of the UN 
Global Compact are reflected in our Code of Conduct, our Supplier Code of Conduct and 
our underlying policies, and in our ESG commitment of A Platform for a Better World, 
aligning with the UN Sustainable Development Goals.

Our markets and business units around the world are at different levels of maturity in our ESG 
journey, and our local efforts and focus may vary in accordance with local legal requirements 
and the needs of each community. However, together, we are united in a common 
purpose–Creating a Better World through our People-Powered Platform–to improve the 
communities where we operate through innovation, dedication and good governance.

We are proud of the progress we have made–even where there is farther to go. We are 
happy to publicly share the initiatives outlined in this ESG Report, so we can, in future 
iterations, track our commitment to do business in ways that are increasingly good for 
people and the planet.

       
       William Eccleshare, CEO, CCOH

FOREWORD
FROM OUR CEO
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Clear Channel Outdoor Holdings, Inc., and ESG
Clear Channel Outdoor Holdings, Inc., (CCOH) is one of the world’s largest outdoor 
advertising companies, with a diverse portfolio of more than 500,000 print and digital 
displays in 27 countries across North America, Europe, Latin America and Asia, reaching 
hundreds of millions of people monthly. 
 
Our growing digital platform includes more than 17,000 digital displays in international markets 
and more than 2,000 digital displays (excluding airports), including more than 1,500 digital 
billboards, in the US.

Comprised of three business divisions–Clear Channel Outdoor Americas (CCOA) (the US 
and Caribbean business division), Clear Channel Latin America and Clear Channel Europe, 
covering markets in Europe and Asia–CCOH employs more than 4,600 people globally.

As one of the world’s largest Out of Home (OOH) companies, we play a role in helping 
communities address the challenges, big and small, that affect people’s daily lives. With 
advertisers returning to our medium following the pandemic, we believe we are in a strong 
position to lead and to capitalize on the growth potential of our OOH platform. We are making 
continued investments in technology to drive growth in our higher-margin markets, but to do 
so responsibly and in line with our Values of Integrity and Fairness and our ESG programs 
across all our business units.

Our Key ESG Factors

governancesocialenvironmental

CONSERVATION OF 
THE NATURAL WORLD

• Climate change and mitigation

• Combating air & water pollution

• Biodiversity

• Forest conservation

• Energy efficiency 

• Waste management

• Water preservation 

CONSIDERATION OF 
PEOPLE & RELATIONSHIPS

•  Disaster support during & 

following the 2020 pandemic

• Health and safety/wellness 

• Gender & diversity 

•  Employee engagement

• Community relations

• Privacy & information security 

• Labor standards

STANDARDS FOR 
RUNNING A COMPANY

• Board composition

• Audit committee structure

• Lobbying

• Political contributions

• Whistleblower schemes

•  Anti-bribery & corruption 

measures

•  Financial reporting & 

Sarbanes-Oxley compliance

• Advertising standards

•  Governance in our third-party 

relationships

OVERVIEW
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Our Values
This ESG Report reflects our Values of Integrity and Fairness, which (i) have ethics as the 
bottom line, and (ii) require that our people seek opportunities to take ownership of 
challenges and provide ethical solutions.

This ESG Report has been developed with reference to commitments we have made as a 
signatory to the United Nations Global Compact, our Code of Conduct and Business Ethics, 
our internal policies and Supplier Code of Conduct, and our international, federal and state 
legal and regulatory obligations.

Governance of ESG at Clear Channel Outdoor Holdings, Inc.
Ultimate responsibility and oversight for ESG initiatives of CCOH lies with the Nominating and 
Governance Committee of the Board, in accordance with its Charter. Risk, including in relation 
to ESG matters, is overseen by the Audit Committee.

Executive oversight of our regional ESG programs is coordinated by the Global Compliance 
Office (compliance@clearchannel.com) in cooperation with stakeholders in Strategy, 
Communications & Marketing, Business Development, Product, Procurement, HR, Legal, 
Finance and Operations.

Leaders nominated in each region oversee our application of ESG programs throughout 
our divisions.
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ESG Mission Statement
Despite the worldwide health and socio-economic crisis we faced in 2020 and 2021, we 
remain determined to serve stakeholders, cities and citizens worldwide in a way that anchors 
ESG within our business model and demonstrates that, with preparation and commitment, we 
believe that combining digital transformation, economic growth and sustainable business is 
increasingly possible.

Our commitment to Creating a Better World through our People-Powered Platform has 
developed through 2020 (when we published our Human Rights Policy and launched our 
Global Environment Program); 2021 (when we joined the UN Global Compact and completed 
Life Cycle Assessments of several key products); and will continue into 2022, when we plan 
to provide expanded carbon emission reporting through the Carbon Disclosure Project (CDP), 
and analyze the environmental data we have collected, in divisional Materiality Assessments 
(in line with the Global Reporting Initiative).

Using those Materiality Assessments, we will publish our Environmental Implementation Plans 
for each division, bringing together our local sustainable procurement policies under one 
Global Environmental Policy, continuing on our emission reduction journey, and rolling out 
further sustainable business training across our divisions. 

This ESG Report provides some further detail on the work we are doing to put our priorities 
into action.

OUR ESG PRIORITIES
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Clear Channel Outdoor Holdings, Inc., is more than a media owner. We seek to be a partner 
to cities, brands, airports and transport systems, and provide enhanced services to cities, 
citizens and advertisers alike. While our US, European and Latin American businesses 
are similar, the communities where we operate have diverse priorities, requirements and 
sustainable facilities available to them. The corporate CCOA mission is to connect brands 
and consumers by delivering innovative advertising insights and solutions while enhancing 
our communities. Similarly, the corporate CC Europe and CC Latin America mission is to 
create the future of media through data-driven digital innovations and infrastructure that are 
environmentally and socially conscious.

In all our divisions, Corporate Social Responsibility is part of our DNA. Our global ESG mission 
of Creating a Better World through our People-Powered Platform combines our corporate 
missions and recognizes that anywhere in the world that we work, we can work together and 
find new and impactful ways to continue to make OOH advertising a platform for good. 
We seek to do this by:

1.  Providing Community Infrastructure
Globally, nationally and locally, we are taking a proactive role in making neighborhoods 
better places to live. We invest in community infrastructure, and street furniture that is 
designed to last, be maintained and renovated, and which delivers revenue back into the 
local economy, including through local government revenue share agreements. Our street 
furniture is designed to help urban centers become more climate resilient, support local 
government strategy and help them meet future legislative commitments. Our products are 
structurally robust, designed with extreme weather events in mind, and with features to assist 
cities with specific climate change events - whether that is by absorbing heavy rainwater to 
avoid local flooding, providing natural cooling to help with “urban heat islands”, or 
location-based dynamic emergency messaging to help governments alert citizens to 
imminent threats. In November 2018, the National League of Cities presented the Service to 
Cities Award to Clear Channel Outdoor for its outstanding contributions to cities across the 
US due to our work supporting transportation improvements.

Examples of Our Solutions:  
•  We encourage sustainable public 

transportation and local information 
services with our bus shelters, information 
points, clocks and international 
bike-sharing programs. 

•  We often offer tree-planting solutions when 
we install new displays, for example, in 
London and Paris. Through our Trees for 
Cities collaboration across the UK, we have 
planted hundreds of trees in urban areas.

BUSINESS MODEL
OUR SUSTAINABLE
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2.    Helping Governments, Advertisers and Our Non-Profit 
Partners Elevate Public and Charity Messaging

We offer partners the ability to use our digital and printed displays to provide customer 
information and support their own sustainable development awareness strategies. 
 
Our displays have been used to alert the public to public health and safety incidents, 
bad weather (including through award-winning messages providing details of shelters for 
homeless people when the temperature dips), traffic jams, COVID-19 messaging, and even 
alerts when blood donations in hospitals are running low (including providing information on 
where to give blood and what blood types are needed). 
 
We believe the use of our digital media has helped cities, advertisers, non-profits and 
governments quickly communicate with citizens to mitigate the impact of climate-related 
events and natural disasters. We support local and national organizations as they improve 
health and public safety, strive to ensure a sustainable environment, and promote arts, 
education and cultural diversity.

Examples of Our Commitments:  
•  In the 2017 Mexico City earthquake we 

provided emergency information and 
updates via our digital billboards, and our 
digital out of home network is now being 
integrated into the national earthquake 
alert system.

•  We donate tens of millions of dollars 
worth of advertising space to nonprofits, 
sustainable environmental charities and 
governmental organizations for the 
purposes of providing public information 
and environmental and safety alerts. For 
example, through partnerships with the Ad 
Council and Project Yellow Light CCOA has 
posted PSAs on hundreds of printed

•  Our panels contribute to improved citizen 
mobility by providing live traffic updates, 
local wayfinding and transit information.

•  We pioneered advertiser-funded public 
bike-sharing schemes, which now operate 
30,000+ bikes in 18 cities globally.

•  We are developing new products to 
improve the sustainability of our cities and 
regions, including electric car charging 
stations, bike-storage facilities, automated 
parcel kiosks , living rooves, solar panels 
and air quality sensors.
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    billboards and over 1,200 digital billboards. A recent campaign was about the dangers 
of distracted driving, including texting and driving. Through partnerships with The Drug 
Enforcement Administration and the Chicago Crime Commission CCOA posted campaigns 
regarding the prescription opioid, heroin and fentanyl epidemic. Some of those campaigns 
are interactive–for example, Clear Channel France launched a social impact campaign 
across screens in three major cities’ shopping malls. By scanning a QR code on the posters, 
people can choose a cause to support, including planting trees, providing meals 
to disadvantaged children and removing plastic waste from oceans.

•  All business units across CCOH from the US to Mexico, Italy to the UK have offered 
free advertising space on our digital panels and billboards worldwide to Conservation 
International. The campaign extended across our portfolio through the duration of COP26, 
in November 2021, to reach millions of citizens.

•  Immediately following the Boston Marathon bombing on April 15, 2013, Clear Channel 
Outdoor Boston worked with the Massachusetts Emergency Management Agency to 
promote the emergency response messages to the general public. Clear Channel Boston 
and MEMA continued to post Public Service Announcements, including MEMA’s twitter 
feed throughout the week and during the aftermath. In addition, during the manhunt for the 
bombing suspects all day Thursday, April 18, Clear Channel Outdoor Boston and MEMA 
posted emergency messages about the city’s shelter-in-place order, public transportation 
shutdown, areas affected by the lockdown, and more.

•  NBS and Posterscope, in partnership with Clear Channel Brazil, came together to create the 
Mata Mosquito Panel. The advertising piece, which was designed to be placed at strategic 
points of focus for Aedes Aegypti, attracts and kills mosquitoes, contributing to the reduction 
of cases of diseases transmitted by them.
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•  Clear Channel Spain developed an awareness campaign that provides information about 
the dangers of ultraviolet radiation from prolonged sun exposure for citizens. This project 
uses external data sources to obtain minute-by-minute and specific data for each point in 
the city.

•  Clear Channel Norway granted one year of free outdoor advertising in our digital space 
to the winner of the Local Heroes Competition. The winner we sponsored, the Violence 
and Abuse line in the Crisis Center Secretariat, is a helpline that victims or relatives can call 
anonymously for assistance.

•  The State Blood Donor Center (VADC) in cooperation with Clear Channel Latvia and the 
creative agency Tribe has implemented an outdoor advertising campaign “Donate from the 
heart!,” which will invite residents to pay attention to the need to donate blood. 

•  We elevate and encourage local businesses to connect with local consumers at a 
reasonable cost with our digital direct sales initiatives to allow local brands to advertise 
on nearby digital displays , for example through our Ecooh Online project, currently being 
rolled out in France.

•  Through our award-wining homeless ads 
in Scandinavia, we have helped homeless 
people find their nearest shelter when the 
temperature drops.

•  Clear Channel Denmark contributed to a 
campaign to support an AIDS fund and HIV 
research. In collaboration with the AIDS 
Foundation and Lauritz.com, we donated 
a 4-week campaign on our digital network, 
as part of a larger charity auction in favor of 
the AIDS Foundation’s work.

•  The Health Promotion Board (HPB) in 
Singapore recently launched their third 
season of the National Steps Challenge 
with part of their campaign utilizing 
Clear Channel’s out-of-home advertising 
platforms. The advertising objective was 
to, firstly, raise island wide awareness and, 
secondly, creatively encourage commuters 
to adopt a healthier lifestyle.



12

CREATING A BETTER WORLD THROUGH OUR PEOPLE-POWERED PLATFORM

12

3.   Innovating Technology for a Sustainable Future
We are proud of our long history of leading innovation to deliver solutions that help build a 
better world and a more sustainable future. 
 
 Examples of Our Commitments:  
The Living Roof, launched in Europe in 2021, was purpose-designed to increase 
biodiversity, contribute toward air quality goals and drive associated benefits of urban 
greening for the well being of citizens. Elevated gardens, beautiful flowers and lush colors 
help with urban greening, and have the potential to provide several biodiversity benefits–
including sedum and flowering species for bees/pollinators. 
 
The Living Roof has the potential to absorb rainwater, contribute to improved air quality and 
combat urban “heat islands.” Reliable and low maintenance, the Living Roof includes plants 
pregrown in deep substrata for healthy roots/longevity, and includes built-in drainage. Plants 
sit within a purpose-designed, integrated roof/tray system that uses 100 percent recycled 
materials. Where other components aim to minimize environmental impacts, the 
low-maintenance, long-lasting Living Roof is designed to actively contribute to local 
ecosystems and communities. 
 
Our Vertical Meadow, launching in 2021 and 2022, is Clear Channel Europe’s new green wall 
system developed with expert ecologists and the London Wildlife Trust. Once installed, it will 
grow into a meadow of wildflowers to help beautify urban environments. Vertical Meadows 
encourage local biodiversity by creating spaces for plants and flowers that attract wildlife 
while reintroducing native wildflowers to the local neighborhood for bees, butterflies and 
other pollinating insects as well as small birds.

The mix of annual and perennial wildflower and wild grass changes year-round and 
creates a wild garden effect, with different densities for different environmental conditions.
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Our Environmental Program 
The CCOH Environmental Program supports a proactive approach to environmental 
challenges. It includes initiatives to promote greater environmental responsibility and 
encourages the development and diffusion of environmentally friendly technologies.

We have established an Environmental Program framework based on ISO 14001 to develop 
strategies for reducing environmental impacts. We are advancing our Environmental 
Implementation Plans outlining emission mitigations, reductions and offsetting strategies 
against a global set of targets, which we will publish in forthcoming ESG Reports.

ENVIRONMENT
OUR ESG PRIORITIES IN ACTION:
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We believe that every team across CCOH plays a part in our journey to Carbon Net Zero. 
Across CCOH, we are in the process of collecting data on our Scope 1, 2 and 3 emissions, 
and in 2021, we began reporting our carbon emissions to CDP, starting with the UK as a pilot 
program. We are proud of our progress in emission reduction to date, and are committed to 
accelerating our journey to a Carbon Net Zero future, through regional Implementation Plans 
to be published from 2022.

THE ROAD TO CARBON NET ZERO

CCOH has pledged to meet Carbon Net Zero targets in alignment with the 2016 
Paris Agreement by or before 2050, with certain business units in key markets on 
track to achieve Carbon Net Zero between 2021 and 2030. 

Clear Channel UK has reduced 
our carbon footprint by over 60% 
since 2008, and pioneered other 
environmental initiatives to improve 
the communities in which we operate.

CCUK OPERATIONS

Environmental Sustainability Roadmap

Our progress to date
Acting in a sustainable and environmentally responsible manner isn’t new for us and for many years we’ve taken conscious 
and active steps to reduce our impacts on the planet. We’ve already reduced our carbon footprint by over 13500T CO2e 
(over 60%) since 2008, and pioneered other environmental initiatives to improve the communities in which we operate.

Our operations Our estate Our premises Our work in 
communities

All electricity 
we buy is

100%
renewable

99.7%
of our waste 
diverted from 
landfi ll

Nearly

90% 
of waste separated
on site and recycled 

We only replace company 
vehicles with hybrid, electric 
or ultra-low emission

Our Environmental 
Management System 
is ISO14001 certifi ed

Implemented Enhanced Washing System, using 
rainwater to clean estate where possible and 
biodegradable cleaning products. Compared to a 
jet wash system, a shelter clean using EWS uses 

50% 
less water

Reducing maintenance 
/ site visits

Reduced paper consumption by 
digitising our estate and phasing 
out printed marketing materials

We made new bus shelters

100% 
recyclable, with seats made from 
upcycled plastic milk bottles and 
industrial furniture waste

Installing Living Roofs
on bus shelters and 
Vertical Meadows
on Billboards

Ultra-low power Smart Courtesy Lighting installed as 
standard on bus shelters and powered by solar wherever 
possible minimising energy consumption and light pollution 

60,000+ 
LED tubes fi tted, 
reducing CO2 
emissions by 
60% per site

Environmental due diligence
on key agreements

Life Cycle Assessments
(LCA) on key products

Only low energy 
LED lights installed 
as part of our policy

78%
of our depots of 
our depots have 
rainwater collection 
tanks installed 
– water usage 
reduction by up 
to 65% per depot

Green initiatives for 
our staff - reusable 
lunch bags & eco 
coffee cups

Paper use & printing 
reduction

A bike scheme for 
employees

400+
street trees planted
with Trees for Cities

Over 20% of our staff 
participated in the 
Great British Spring 
Clean 2021 and spent

250+ 
hours litter picking

Funded 5 Edible 
Playgrounds
in schools and 11 local 
Innovation Funds 
incl. environmental 
projects

Charity partners:

25% 
more energy effi cient digital screens 
including dramatically reduced 
brightness in the evening to reduce 
energy use and light pollution
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1.  Transforming Our Portfolio: Investment in R&D
CCOH is embarking on a digital transformation. We are conscious of the energy use of 
our digital portfolio, and our product development teams look for opportunities to develop 
innovative products conscious of our environmental footprint. We continue to improve the 
efficiency, including the energy efficiency, of our technologies, and we are employing 
ecologically friendly construction techniques, materials and operational procedures across 
our divisions and in our supply chain. To that end, our R&D is directly impacted by climate-
related risks, and we seek to continue developing products and services with a reduced 
environmental footprint, and to future-proof design of our classic and digital screens, bus 
shelters and information services. In November 2019, CCOH products were finalists for 
Sustainability Leaders Awards 2020: The Energy Efficiency Project of the Year. 
 
Advertising Innovations and 
Developments include:  
 •  LED Lighting. From 2019, CCOA 

embarked on an LED installation 
project that included revamping 
11,000 display panels in 10 major 
US cities with LED lights that cut 
energy consumption by more than 
60 percent. LED retrofits are a 
major step toward reducing energy 
demand for the grid, cutting costs, 
and curbing negative impacts 
on the environment. CCOA has 
revamped billboards with 
state-of-the-art LED lights that have 
a lifespan of 10 years (four times longer than the bulbs they replace). In 2020, CC 
Europe developed a mix of local sensors and remotely settable parameters to dim 
and turn off the backlights on displays to further dramatically reduce power.

 •  Air Cleaning Billboards: In the US, CCOA launched a campaign with Toyota by 
coating our billboards with a Titanium Dioxide which converts certain pollutants to 
inert compounds that are less damaging to the environment. For example, a 672 
square foot display cleans the pollution of one average car driven for 45,000 miles.

 •  In the US and Brussels, we have installed advertising banners which absorb 
pollution and help purify the air.

 •  We have installed advertising carrying live UV index readings to provide the public 
with important information on how to protect themselves from the sun’s harmful rays.

 •  Advances in display screen technology: Our new Clear Channel UK Amscreen 
Waferlite 75 screen uses 50 percent less power than our current DS75 panels 
through a mix of proprietary technology only available to CCOH. We anticipate that 
this screen will be one of the most efficient roadside screens in the market 
on launch.

 •  Of the posters Clear Channel Spain produces, 40 percent are with ecological inks 
and certified recyclable paper.
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3.  Solar Power and 
Renewable Energy

Twenty-seven percent of our Group Business 
Units (calculated by revenue) already invest 
in 100 percent renewable energy solutions. 
Our European businesses have agreed to 
contract with renewable energy providers in 
new energy contracts beginning in 2021. 
 
CCOA has utilized a newly developed solar 
solution to illuminate/electrify 58 bus shelters 
in Washington, D.C., this year, with plans to 
complete 200 additional solar installations in 
the next two years. 
 
Clear Channel has included solar-powered billboards or bus shelters in its portfolio since at 
least 2015–from London to Washington, with more scheduled over the next two years.

16

2.  Life Cycle Assessments
We desire to maximize the sustainability of our displays by adapting our use and care of the 
structures and materials required. 
 
We believe in maximizing the life of our products and using closed loop-systems where 
possible to avoid using finite new materials. In this respect, we have a programmatic 
approach to the sustainability of our products. Currently this process is delivered across 
different systems, and we are developing the capability to assess a wider range of products 
across our regional portfolios, with plans for:

 •  Installation – Upon installation, a final inspection will record details of the parts, 
materials, quality and service life.

 • In-Life – Reusing. 

 • In-Life – Repairing.

 • End of Life – Refurbishing and repurposing.

 •  End of Life – Recycling. Any materials that are not usable, such as scrap steel, 
aluminum and glass, can be sent to a recycling partner to create a “closed loop.”

By investing in the above, we believe we can reduce the need to permanently destroy 
materials by through predictive, preventive and corrective maintenance. With key 
maintenance processes in place and a knowledge of the display’s history, we know what 
condition the structures and displays are in and can maximize the life and sustainability of our 
displays. Specifically with regard to digital, we are seeing the useful life extend beyond 10 
years of anticipated life due to product enhancements and routine maintenance procedures.
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4.   Recycling and Poly Ethylene 
(PE) Substrates

We were the lead adopter in a concerted 
industry-wide effort to identify and promote 
sustainable, recyclable PE production for our 
poster and bulletin products. The products 
were made from recyclable materials, and 
also reduced the weight and minimized 
the need for heavy equipment (cranes/lifts) 
during installation. CCOA have converted 
our posters and the majority of our bulletin 
products to a recyclable PE substrate. In the 

past three years, CCOA recycled almost 2000 tons (4 million pounds) of PE material. Nearly 
100 percent of our PE posters are recycled annually. In addition to encouraging the use of 
lightweight, recyclable PE materials on our bulletins, standard vinyl production materials are 
often repurposed for other uses or donated for different community services. We also have 
partnered with waste management organizations to recycle all digital billboards. Ninety-eight 
percent of digital billboard material may be recyclable.

5. Fleet
We have introduced hybrid and electric vehicles in a number of our fleets and are assessing 
our opportunities for increased sustainability in our operations to improve our ratio of hybrid 
and electric fleet vehicles. The UK fleet replacement program will replace at least 81 percent 
of our cleaning and maintenance vehicles with zero-emission or ultra-low-emission vehicles 
by 2023, with a goal of 100 percent of vehicles by 2030. We anticipate reducing emissions 
from fuel use in the UK by at least 50 percent by 2023.

6.  Cleaning and Maintenance
We are introducing non-toxic cleaning products and maintenance, rainwater collection, and 
nontoxic refurbishment and repurposing of assets across our operations in line with our 
environmental strategy. Additionally, we are now collecting rainwater to reduce the volume 
of mains water used in our cleaning operations. In the UK, 73 percent of our depots 
collect rainwater, and our Enhanced Washing System has reduced the need for toxic 
cleaning detergents.

7. Public Cycling Programs
Clear Channel was the first to introduce advertiser-funded public-sharing bike programs 
anywhere in the world (in Rennes, France), which are now commonplace in global 
cities–helping ease transit issues and reduce pollution with sustainable, affordable 
transport. Today we operate 18 programs and 30,000+ bikes, including electric bikes. 
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At CCOH, we’re always ready to partner with our customers to successfully navigate the 
uncertainty of challenging times. We believe addressing the challenges, big and small, that 
affect people’s daily lives is critical for influencing greater societal change.

The Power of Digital Out of Home (DOOH)
 Our digital screens can deliver important information to citizens in real time, providing a 
unique and often vital communications channel for cities to reach their people. CCOH has 
partnered with emergency services across our locations to broadcast live emergency 
messages during times of crisis. 
 
Our Public Safety Announcement support extends to both local and national governmental 
and nongovernmental organizations as they improve health and public safety, ensure a 
sustainable environment, and promote arts, education and cultural diversity. This collaboration 
works to inspire citizens and businesses to make a difference within their own communities.

Disaster Support During and 
Following the 2020 Pandemic
Our CCOA leadership maintains 
relationships with local, state and federal 
officials in an ongoing effort to quickly 
activate our media for public safety in times 
of need. As COVID-19 became a global crisis 
in 2020, the Centers for Disease Control and 
Prevention and other local and state health 
authorities reached out to Clear Channel to 
activate these long-standing partnerships to 
communicate lifesaving messages using our 
digital out-of-home (DOOH) media network.

CCOH will continue to work with our 
communities to prepare our spaces and 
messaging in partnership with government, 
cities and health organizations as the world 
returns to work post-lockdown, to improve 
public health, hygiene and anti-pollutant 
measures and get important messages 
across. We regularly sanitize our bus 
shelters, billboards and other street furniture 
assets, and our billboards carry government 
and charity messages about public health 
and safety worldwide.

SOCIAL
OUR ESG PRIORITIES IN ACTION:
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 Our assistance in the pandemic also included:
 •  A select number of our screens in key locations across key cities 

dispensed hand sanitizers, gloves and masks as people began to move 
around outdoors.  

 •  Across CCOH, we have elevated and supported local businesses during the 
pandemic to help attract customers back to the communities that need 
them most.

Our Internal COVID Response
In response to the COVID-19 pandemic, we also implemented workplace initiatives that we 
determined were in the best interests of our employees and the communities in which we 
operate, and which comply with government regulations. This included transitioning the vast 
majority of our employees to work-from-home for a large portion of 2020, while implementing 
additional safety measures for employees continuing critical on-site work. 

In recent months, we have started to execute on our phased return-to-office plan on an 
office-by-office basis, ensuring compliance with applicable regulations as well as local health 
authority guidance and implementing robust safety procedures and protocols to protect 
our employees. 

Given the evolving nature of COVID-19 developments, our Return-to-Office plan is nimble, 
allowing each office the flexibility to return to work-from-home directives as necessary based 
on local conditions. 

Our Human Rights Policy
Our Global Human Rights Policy details our 
position on human rights. All CCOH divisions 
are committed to support and respect the 
protection of internationally recognized 
human rights and sustainable business 
practices throughout our portfolio. We seek 
to protect the rights of workers, and enhance 
the rights of communities where we operate, 
and reduce the chance of inadvertent 
complicity in human rights abuses and the 
humane and safe treatment of employees 
and business partners, in accordance with international laws including the International Labor 
Organization (ILO) Conventions. We also publish our approach to Human Rights in the supply 
chain specifically through our CCOH and Clear Channel UK Ethical Supply Chain/Modern 
Slavery Statements.

All CCOH employees are required to take the Code of Business Conduct and Ethics training 
annually to supplement their understanding of the CCOH Human Rights Policy, as well as 
divisional HR training programs on topics covered in those documents.
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We seek to ensure that our agreements with 
third parties require them to comply with 
applicable human rights and labor laws. 
Our businesses undertake proportionate 
audits, due diligence assessments and 
investigations to mitigate risk of involvement 
in human rights abuses in our supply chains 
and work environments in our international 
businesses, and we are adding this to our 
CCOA audit program in 2021. 

We do not knowingly contract with any 
suppliers engaged in any practice of child 
labor and related activities such as human 
or labor trafficking.

CCOA and Polaris forged a national partnership to combat human trafficking with campaigns 
in cities across America. Polaris is a leader in the global fight to eradicate modern slavery. 
We launched our first anti-human trafficking campaign alongside Polaris in Philadelphia in 
2012, and have since supported campaigns with Polaris and/or local partners in more than 15 
cities across the US. Campaigns drive calls to the human trafficking hotline,  including tips and 
requests by victims for help.

Health and Safety/Wellness
Safety is one of our core Values, and we are committed to providing our employees with a 
safe workplace and prioritizing the physical and mental health and well-being of our 
employees. CCOH offers a no-cost Employee Assistance Program (EAP) that gives 
employees access to licensed professional counselors and other specialists at no cost for 
help with balancing work and life issues. We have also implemented an Employee Relief 
Fund to help employees facing financial hardship immediately after a disaster or during 
unanticipated and unavoidable personal emergencies. 

We comply with all safety regulations in our local markets. For example, for our US operatives, 
we have Fall Protection System Deployment, where OSHA regulations require our climbers to 
be hooked up 100% of the time while climbing fixed ladders to platforms 24’ or higher. CCOA 
voluntarily installed over 9200 vertical safety systems on their billboard fixed ladders. CCOA 
also recently partnered with Sterling to develop a ‘Fitness for Duty’ screening program for 
new climbers.

Our external support for our partners, communities and non-profits continues in the Health 
and Safety/Wellness space (see also “Our Sustainable Business Model”):

 •  Physical & mental well-being (Healthy Streets)–Our digital maps provide citizens 
with improved navigation and options to walk/cycle, our tree-planting movement 
helps cities to become greener, and our green walls and living roofs improve 
mental well-being. 
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Arts, Education and Diversity
As a socially conscious business, we are 
delighted to help address critical issues 
affecting the communities we serve, in 
areas such as diversity and social justice, 
education, literacy, music and art.
 As examples:
 •  CCOH took our celebration of 

LGBT Pride, in partnership with 
Spotify, internationally for the 
month of June 2021.

 •  For many years, CCOA has been 
supporting arts in its communities, 
featuring on our displays the work of budding local artists, art councils and cultural 
events. In 2014, it participated in Art Everywhere, a North American OOH industry 
celebration of great American art exhibited on thousands of printed and digital 
OOH advertising displays across America.

 •  Clear Channel Spain and the Prado Museum have signed a collaboration 
agreement with the aim of sharing the Prado’s Pictorial Heritage with all citizens 
and turning the streets of Madrid into an Art Gallery.

 •  In January 2019, Clear Channel UK partnered with artist Martin Firrell to display his 
new public artworks across our digital OOH screens. His work explores the idea of 
power and gender and is designed to drive both progressiveness and public 
discourse of social value.

 •  CCOA participated in “When Schools Close…Harnessing the Power of Summer for 
America’s Students” along with national partners and esteemed health, education 
and policy experts. At this virtual event, participants shared key insights on the 
investments, programs and policies critical to improving conditions for children and 
families during the summer months, as well as the uncertainty of summer during the 
COVID-19 reality and opportunities to leverage the summer months to help students 
safely reacclimate to schools this fall.

21

 •  We continue to partner with the Texas Center for the Missing to raise awareness 
about local missing children in four major Texas markets: Houston, Dallas, 
San Antonio and El Paso. In 2021, three children featured in our Texas campaigns 
were returned safely home. 

 •  Across the US, CCOA maintains a partnership with the National Center for Missing 
& Exploited Children to run real-time Amber alerts when a child is reported missing.

 •  We partnered with No Kid Hungry to launch a nationwide digital billboard 
campaign to help feed kids during the holidays and beyond. The campaign 
informed communities how they can support children who are hungry and directed 
those in need to free, healthy meals in their local communities.  

 •  Since 2016, CCOA has donated digital billboard space nationwide, including in 
New York City’s Times Square to highlight winners of the Project Yellow Light 
scholarship competition. The contest called for students to create a public service 
announcement to educate their peers about the dangers of texting and driving.
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Protecting Our People
CCOH’s Reward Strategy (together, our regional compensation and benefits programs) is 
designed to attract, retain and motivate talented individuals (who possess the skills necessary 
to support our business objectives, help us achieve our strategic goals and create long-term 
value for our stakeholders), to help us create the future of media. We do this by providing 
market-competitive compensation packages that include base salary, incentive bonuses and 
that are aligned to the attainment of our CCOH and divisional financial, operational and 
strategic objectives, in line with our pay-for-performance strategy.

While this strategy is specifically focused on rewards, we know that we all come to work for 
more than just pay:
 •  We also provide our employees and their families with access to a variety of 

healthcare and insurance benefits, qualified spending accounts, retirement savings 
plans and various other benefits.

 •  At CCOH, we are creating an inclusive environment where employees can bring 
their true selves to work, and this means also focusing on our employees’ 
well-being, development and careers.

 •  The CC Europe and Latin American Employee Value Proposition of Bring You, 
Shape Us highlights our employees who are team players, who have high 
standards of delivery, who are authentic, who bring fresh thinking, who possess 
high levels of integrity, who change things for the better and who are passionate 
about life and work. In return, we offer a team to feel a part of, a place to grow, a 
home for individuality, a space for ideas, a platform to make a difference, a 
future-facing business, and a fun and informal culture.

•  CCOA continues partnering with the 
National League of Cities, the National 
Summer Learning Association and the 
Afterschool Alliance to shine a light on 
the critical need for afterschool and 
summer enrichment programs. As part 
of the nationwide “Lights on Afterschool” 
celebration, this broad coalition involves 
people across the country in virtual events 
focused on academics, science, arts, 
sports and fitness, community service, and 
more to send the message that demand 
for afterschool and summer programs 
is high, too many students are without 
programs and the pandemic has 
increased the need.
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Executive Compensation
Our Executive Compensation program is designed to align pay and performance, incentivize 
long-term performance through time and performance based vesting conditions, and is 
aligned with the business strategy and the needs of our stakeholders. Our executives and 
certain other employees receive long-term equity awards that vest based on our relative total 
shareholder return, or over a defined period. We believe that a compensation program with 
both short-term and long-term awards provides fair and competitive compensation and aligns 
employee and stockholder interests. 
 •  We conduct a robust annual risk assessment of executive compensation 

programs, policies and practices.
 •  We have adopted a comprehensive cash and equity clawback policy for 

senior executives.
 •  We apply significant stock-ownership requirements for senior executives 

and directors.

CCOA executives participate in the Texas Women’s Leadership Conference: The Texas 
Conference for Women provides connection, motivation, networking, inspiration and skill 
building for thousands of Texas women each year. The Conference offers opportunities for 
business networking, professional development and personal growth.

Our Sales Division Compensation
Our sales employees are incentivized through sales commission programs, with our 
highest-performing individuals further awarded through formal recognition programs.

Nondiscriminatory Compensation Practices
All Group employees are required to take the Code of Business Conduct and Ethics training 
annually to supplement their understanding of CCOH’s position on labor protections.

CCOH has in place nondiscriminatory policies and procedures that acknowledge the rights 
of an individual to be entitled to freedom of association, and we recognize the right to 
collective bargaining, as reflected in our Human Rights Policy and our HR/People Team  
internal initiatives.
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We do not make employee reward decisions that discriminate against any aspect of an 
employee’s intersectionality (e.g., gender, race, class, caste, sexuality, religion, disability or 
physical appearance).
 For example:
 •  CCOA has engaged with CircaWorks to amplify our outreach to diverse talent 

pools. Their solution enables us to connect directly with underrepresented job 
seekers through their network of community-based organizations and niche 
diversity websites. Our senior recruiters and HR business partners have worked 
with hiring champions in each of our markets to help them network with local 
organizations to find qualified and diverse talent.

 •  Clear Channel UK have worked with homeless charities to help three formerly 
homeless individuals back into employment, by offering them permanent roles in 
our UK Delivery Team.

 •  Clear Channel UK are a Living Wage employer, one of the earliest UK companies to 
sign up to the Living Wage commitment to paying a fair rate that reflects the cost of 
living above the minimum wage. CCUK received a Lifetime Award from the Living 
Wage Foundation last year for our ongoing commitment and support.

Awards and Recognitions for Our Employees
Teams and employee contributions are promoted and celebrated in a variety of ways, from 
newsletters and management recognition to awards.
 •  The CCOA Rocky’s Ring Award is an award that recognizes and celebrates the 

best efforts among our CCOA sales force who embody the drive and career of our 
longtime colleague and former CRO, Rocky Sisson. The winners epitomize what it 
means to live the CCOA Mission, Vision and Values (including Integrity), while 
building or evolving relationship and supporting and encouraging ideas to fruition.

 •  The CCOA Spotlight Awards recognize employees who consistently demonstrate 
exemplary performance, service and dedication to our clients, customers, fellow 
employees and the community.

 •  Our Clear Channel UK Better Never Stops Awards recognize contributions from the 
UK Delivery Team, including operatives supporting vulnerable people on the street.

 •  Our Clear Channel Europe Value Awards recognize contribution to our European 
Values, including Fairness and in line with its Employee Value Proposition, “Bring 
You, Shape Us.”

Employee Pro Bono Activity
We encourage our employees in all our 
divisions to actively help in their 
communities. For example, CCOA have 
Spirit Days, to take extra annual leave in 
order to conduct pro bono activities.



YEAR
SPIRIT DAYS 

USED

% OF EE 
SPIRIT 

DAYS USED
EOY 

HEADCOUNT
TOTAL 

HOURS USED

2019 506 30% 1704 2863.65

2020 324 22% 1463 1802.23

SPIRIT DAYS ALLOCATION 
In 2019, 30% of US employees’ “Spirit Day” allocation was used, a total of 2,864 
hours across the division.
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Diversity and Inclusion
CCOH is an equal opportunity employer 
and is committed to providing a work 
environment that is free of discrimination 
and harassment. We respect and embrace 
diversity of thought and experience and 
believe that a diverse workforce produces 
more innovative insights and solutions, 
resulting in better products and services for 
our customers. As we bring brands 
face-to-face with people, we believe our 

teams need to be as diverse in their composition and outlook as the audiences we reach 
every day, and we work together to create an inclusive environment where everyone can 
bring their true selves to work.

We have dedicated Diversity and Inclusion (D&I) committees in all our divisions, and those 
committees run engagement programs aimed at improving the experience of diverse groups 
across our company.

We run regular training in D&I issues across our divisions, and receive a positive response. 
Our international Fairness Program annual questionnaires measure employee satisfaction, 
including analysis of the results by gender, and seek to address inequalities in opportunity 
where they are found. The results for employee engagement, and “I can be myself at work,” 
have gone up year on year across Europe and Latin America, averaging at 86 percent in 
2021, outpacing the industry standard of 76 percent. We can measure our D&I results for 
our US-based CCOA and CCOH employees, where women make up 40.8 percent of 
our total employee population and People of Color make up 36 percent of our total 
employee population.

Clear Channel Switzerland’s Social Days aimed to inspire employees to help out for a good 
cause. The first one took place as part of the Switzerland Clean-Up Day and was supported 
by the anti-litter campaign group IGSU and PET RECYCLING SCHWEIZ. Twenty-five 
employees spent a total of around 100 hours picking litter along the River Sihl in Zurich.



RACE/ETHNICITY COUNT %

BLACK OR AFRICAN AMERICAN 108 7.2

HISPANIC/LATINO 312 20.9

ASIAN 77 5.2

AMERICAN INDIAN/ALASKA NATIVE 5 0.3

NATIVE HAWAIIAN/PACIFIC ISLANDER 5 0.3

TWO OR MORE RACES 37 2.5

ETHNICITY BREAKDOWN FOR 2021 ACROSS US DIVISION
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Our European division is made up of approximately 64 percent men and 36 percent women, 
in part due to our large operative community, which is mostly male. In a number of countries, 
ethnicity data is not collected due to legal requirements. In our European and Latin American 
divisions, we were only able to collect ethnicity data on 33 percent of employees. Eighteen 
percent of those who chose to disclose ethnicity in our recent Fairness survey in Clear 
Channel Europe and LatAm were from non-white backgrounds, but these figures are
unlikely to be representative of the true figure, as they exclude 67 percent of the total 
international population.

 Examples of our work in Diversity and 
Inclusion include:

 •  Switzerland has voluntarily signed up to 
an external gender pay assessment.

 •   As part of our ongoing partnership with 
Brixton Finishing School, Clear Channel 
UK is supporting the launch of “The 
AD-Cademy,” a free, online course 
aimed at addressing the lack of diversity 
in advertising.

 •   CCOA has an ongoing partnership with 
The Female Quotient, an organization 
committed to advancing gender equality 
in the workplace.
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Privacy and 
Information Security
Our business is a mass market medium. 
Unlike online advertising, billboards speak 
to everyone. Data allow us to help our 
advertisers use aggregated and anonymized 
consumer insights to strategically select 
display locations, timings and content 
for their campaigns to ensure they reach 
the greatest percentage of their desired 
audience. We take the privacy of our 
audiences seriously. We understand that 

the steps companies take to understand audience behavior could affect individual’s privacy, 
rights and freedoms, and we are proud to have ethics and integrity be part of our values 
across our divisions. It’s not just our legal requirements that matter to us–the ethics of the way 
we do business is part of our Privacy by Design approach.
 
CCOH takes a proactive approach to ad tech and consumer privacy, with a proportionate 
Data Privacy Impact Assessment process in place across the business. We have established 
a Privacy Office that reviews our audience behavioral insights and marketing supply chains to 
ensure our insights into audience behaviors are sourced in compliance with the principles of 
applicable privacy and data protection law.
 
We train and inform our people who deal with PII/Personal Data, including our marketing 
departments, HR/people teams, sales, procurement and IT teams. Our local Privacy and 
Cookies notices set out the sort of information we collect and are available on 
relevant websites.

Lobbying and Public Policy
CCOH takes our lobbying activities and government affairs relationships seriously. We have 
training, policies and procedures in place governing our approach to PACs, lobbying and 
political contributions to ensure compliance with all applicable laws. 

Our Supply Chain
We expect to do business with qualified suppliers that share our values, whether 
minority-owned, women-owned, small business enterprises or global suppliers around 
the world. 

We monitor our operatives’ working conditions through audits. Additionally, in our 
international framework agreements we reserve the right to audit the working conditions of 
key suppliers with whom we engage and reserve the right to immediately cease further 
dealings with any third party connected with human rights abuses.

27
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The CCOH Board of Directors believes that 
good governance is key to achieving  
long-term stockholder value, and that the 
company’s long-term success requires the 
company’s commitment to a robust 
framework of guidelines and practices that 
serves the best interest of the Company and 
all of our stockholders. 

Governance Guidelines
We operate under Governance Guidelines that set forth our corporate governance principles 
and practices on a variety of topics, including director qualifications, the responsibilities of 
the Board, independence requirements and the composition and functioning of the Board. 
Our Governance Guidelines are designed to maximize long-term stockholder value, align the 
interests of the Board and management with those of our stockholders, and promote high 
ethical conduct among our directors. The Governance Guidelines include the following key 
practices to assist the Board in carrying out its responsibility for the business and affairs of 
Clear Channel Outdoor Holdings, Inc.:

1.  Director Responsibilities 
The basic responsibility of a director is to exercise his or her business judgment and act in 
what he or she reasonably believes to be the best interests of CCOH and its stockholders. 
Directors are expected to attend Board meetings and meetings of committees on which 
they serve, and to spend the time needed and meet as frequently as necessary to properly 
discharge their responsibilities.

Corporate Governance
Our corporate governance practices are established and monitored by the Board. The 
Board, with assistance from its Nominating and Corporate Governance Committee, 
periodically assesses our governance practices in light of legal requirements and 
governance best practices. Our primary governing documents include:
 • Governance Guidelines
 • Board Committee Charters
 • Audit Committee Charter
 • Compensation Committee Charter
 •  Nominating and Corporate Governance Committee Charter
 • Code of Business Conduct and Ethics

GOVERNANCE
OUR ESG PRIORITIES IN ACTION:
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3.  Executive Sessions of Nonmanagement Directors 
The nonmanagement directors and/or the independent directors meet periodically in 
executive session without management participation.

4.  Board Access to Senior Management 
Directors have complete access to CCOH management, employees and its 
independent advisors and can initiate contact or meetings through the CEO or any 
other executive officer.

5.  Board Access to Independent Advisors 
The Board and each Board committee have the power to retain independent legal, 
financial or other advisors as they may deem necessary, at our expense.

6.  Board Tenure 
The Board believes that term limits on director service and a predetermined retirement 
age impose arbitrary restrictions on Board membership. Instead, the Board believes 
directors who, over a period of time, develop an insight into CCOH and its operations 
provide an increasing contribution to CCOH as a whole. The annual board performance 
evaluation is a primary determinant for Board tenure.

7.  Directors Who Change Their Current Job Responsibilities 
A director who changes the nature of the job he or she held when he or she was elected 
to the Board will promptly notify the Board of the change. This does not mean that such 
director should necessarily leave the Board. There should, however, be an opportunity for 
the Board to review the continued appropriateness of Board membership under 
these circumstances.

8.  Service on Multiple Boards 
To enable the Board to assess a director’s effectiveness and any potential conflicts of  
interest, any director who serves on more than three other public company boards must 
advise the chair in advance of accepting an invitation to serve as a member of another 
public company board.

9.  Management Development and Succession Planning 
The Board or a committee of the Board will periodically consider management 
development and succession planning, including short-term succession planning or certain 
of CCOH’s most senior management positions.

2.  Self-Evaluation Process 
The Board and each standing committee 
of the Board will conduct an annual 
self-evaluation to determine whether it 
and its committees are functioning 
effectively. The Nominating and Corporate 
Governance Committee is responsible for 
overseeing the self-evaluation process 
and for proposing any modification or 
alterations in Board or committee 
practices or procedures.
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Our Board Composition
Board Practices 
 •  Seven out of nine of our directors are independent.
 •  The Board is led by an independent, nonexecutive chair.
 •  After 2023, all of our directors will be elected annually.
 •  All members of our Audit, Compensation,and Nominating and Corporate 

Governance committees are independent as defined by the NYSE listing standards 
and applicable SEC rules.

 •  Each Board committee operates under a written charter that has been approved by 
the Board and is reviewed annually.

 •  The Board conducts periodic executive sessions, where independent directors 
meet without management.

 •  The Nominating and Corporate Governance Committee oversees an annual 
self-evaluation process for the Board and each standing committee, and is 
responsible for proposing any modification or alterations in Board or committee 
practices or procedures.

Stockholder Matters 
 • CCOH encourages robust stockholder engagement. 
 • Annual Say-on-Pay voting.

Other Governance Practices
 •  Our Code of Business Conduct and Ethics, which applies to all employees as well 

as officers and all members of the Board, reinforces our core values and helps 
drive our workplace culture of compliance with ethical standards, integrity 
and accountability (see below for more details on our Code).

 •  We have a strong commitment to Corporate Social Responsibility and strengthening 
the company’s ESG program.
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Internal Governance Policies
We maintain a Code of Business Conduct & Ethics (the Code) that sets forth standards for our 
officers, directors, employees, interns, contractors and agents throughout our 
corporate structure. 

Training on the Code is mandatory upon employment, and we require completion of 
additional trainings–covering certain topics contained in the Code on a periodic basis. 
Highlights from our Code, and its underlying policies and procedures, include:
 •  No-Retaliation Policy for anyone who, acting in good faith, notifies us of a possible 

violation of the Code, our policies or the law.
 •  Human Rights Policy committed to human rights and labor protections across all of 

our operations, and the expectation that our business partners uphold the 
same standards.

 •  Anti-Corruption Policy that prohibits offering, attempting to offer, authorizing or 
promising any bribe or kickback for the purpose of obtaining or retaining business 
or an unfair advantage; imposes restrictions on government official interaction; and 
seeks to mitigate risk in our gifts, entertainment and travel approval processes.

 •  Due Diligence Policy procedures and contractual provisions mitigating risk areas in 
our supply chain, including bribery and corruption, sanctions breaches, and 
human rights.

 •  Conflict of Interest Policy that requires the disclosure of matters that could 
potentially lead to a conflict of interest through an independent approval process.

 •  Supplier Code of Conduct and contractual clauses used across our business 
requiring key suppliers to operate at a high ethical standard.

In addition, we maintain a Compliance Department and Privacy Office that set standards 
and controls across the Company relating to corporate social responsibility, financial and 
economic crime controls, privacy and data protection, transparency, integrity, and the 
mitigation of compliance risk, and we require that our leaders regularly report fraud risk and 
adhere to the standards that we set.

We reflect our understanding of compliance risk through regular risk assessment, audit and 
assurance processes.
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A Zero Tolerance Approach 
to Economic Crime
Clear Channel Outdoor Holdings, Inc., is 
committed to working against Economic 
Crime in all its forms, including corruption, 
extortion and bribery.

All divisions have enhanced monitoring 
and auditing internal controls to prevent 
corruption, theft, fraud, tax evasion, 
money laundering and/or insider dealing 
(Economic Crime).

Business units and markets are subject to 
proportionate financial entity-level controls in 
accordance with the FCPA, Sarbanes-Oxley 

Act, IFRS and US GAAP Accounting Rules, appropriate barter policies, and local legislation, 
with tailored entity-level, role-based and employee-level controls in Economic Crime.

All our employees are governed by internal policies and procedures, including the Limits of 
Authority, the Economic Crime Policy and Gifts, Entertainment and Travel approval processes, 
that impose strict limits and approval levels on entertainment of government officials. 
Additional controls are implemented in case of enhanced risk arrangements, particularly 
around relationships with government officials–and our contracts typically have  
anti-corruption clauses in them. The same principles apply to gifts and entertainment 
practices with private customers. 

Tailored anti-corruption training is provided to relevant employees in all three CCOH divisions.

Financial Reporting and Sarbanes-Oxley Compliance
As a listed US business, we are subject to Sarbanes-Oxley (SOX) regulations. SOX 404 
testing is performed throughout the year in support of management’s year-end assertion on 
the effectiveness of internal control over financial reporting. The Company operates under 
limits of authority approval matrices.

A quarterly management certification process is executed through our Compliance 
Manager system. Quarterly certifications are obtained from senior Finance, Accounting, Legal 
and Operational leaders confirming controls are in place and financial statements have 
been reviewed.

The CCOH director of internal controls executes an annual Fraud Risk Assessment. The 
Fraud Risk Assessment is a questionnaire executed through My Compliance Manager that 
goes to Finance, Accounting, Legal, HR, Sales, Internal Audit and Operational leaders across 
all business units of the Company.
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Advertising Standards
For over a century, we have been committed 
to delivering advertisers’ messages to 
consumers. Our role in the arena of public 
discourse requires both a defense of free 
speech and a sensitivity to contemporary 
standards and concerns. We recognize the 
need to balance these demands and 
therefore adhere to the following code of 
advertising practices, and we:

 •  Establish exclusionary zones that prohibit advertisements of all products illegal 
for sale to minors from places of worship, primary and secondary schools, 
or playgrounds.

 •  Continue to assert the right to reject creative content that is misleading, sexually 
explicit or overly suggestive, or that in any way reflects upon the character, integrity 
or standing of any organization or individual.

 •  Continue our traditional commitment at the international, national and local levels to 
display public service messages for worthy community causes.

 •  Encourage diversity of advertised goods and services in all markets, and adhere to 
copy and content guidelines that consider the evolving diversity of our audiences 
and markets.

Governance in Our Third-Party Relationships
We apply contractual provisions and proportionate due diligence/supplier vetting across our 
business. Our position and practices in relation to our supply chain are included in our 
regional Supplier Codes of Conduct, Sustainable Procurement, Privacy, Conflict of Interest, 
Economic Crime, Finance and Environmental policies. Clear Channel’s RFP (Requests for 
Proposal) include tailored compliance due diligence disclosure requirements and conditions.

 To mitigate the risks attached to third-party relationships, we: 
 • Conduct proportionate due diligence. 
 • Train employees who deal with third parties.
 •  Ensure enhanced internal risk policies and procedures govern those relationships 

(including gift and entertainment approval processes).
 •  Ensure that the agreements with these third parties require them to comply with 

applicable laws.
 •  Where appropriate, require gifts and entertainment on CCOH’s behalf to be subject 

to approval and audit.



For any comments or questions on this 
ESG Report please contact:

Eileen McLaughlin
Vice President of Investor Relations
InvestorRelations@clearchannel.com


