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Disclaimer: This presentation contains “forward-looking statements” within the meaning of the Securities Exchange Act of 
1934, as amended, and the Private Securities Litigation Reform Act of 1995. Such statements generally include the words 
“will,” “plans,” “intends,” “targets,” “expects,” “outlook,” or similar expressions. Forward-looking statements may include, 
without limitation, expected financial positions, results of operations and cash flows; financing plans; business strategies 
and expectations; operating plans; impact of COVID-19; synergies and the potential benefits of the acquisition of 
Perstorp Holding AB’s Capa® caprolactone business (the “acquisition”); capital and other expenditures; competitive 
positions; growth opportunities for existing products; benefits from new technology and cost-reduction initiatives, plans 
and objectives; markets for securities and expected future repurchases of shares, including statements about the manner, 
amount and timing of repurchases. Actual results could differ materially from the views expressed. Factors that could 
cause actual results to materially differ from those contained in the forward-looking statements, or that could cause 
other forward-looking statements to prove incorrect, include, without limitation, adverse effects from the COVID-19 
pandemic; risks that the expected benefits from the acquisition may not be realized or will not be realized in the expected 
time period, the risk that the acquired business will not be integrated successfully and the risk of significant transaction 
costs and unknown or understated liabilities; adverse effects of general economic and financial conditions; risks related 
to international sales and operations; impacts of currency exchange rates and currency devaluation; compliance with U.S. 
and foreign regulations concerning our operations outside the U.S.; changes in trade policy, including the imposition of 
tariffs; the impact of the United Kingdom’s withdrawal from the European Union; attracting and retaining key personnel; 
adverse conditions in the global automotive market or adoption of alternative and new technologies; competition from 
producers of alternative products and new technologies, and new or emerging competitors; competition from infringing 
intellectual property activity; worldwide air quality standards; a decrease in government infrastructure spending; declining 
volumes and downward pricing in the printing inks market; the limited supply of or lack of access to sufficient crude tall 
oil; a prolonged period of low energy prices; the provision of services by third parties at several facilities; natural 
disasters, such as hurricanes, winter or tropical storms, earthquakes, tornados, floods, fires; other unanticipated 
problems such as labor difficulties, equipment failure or unscheduled maintenance and repair; protection of intellectual 
property and proprietary information; information technology security breaches and other disruptions; complications with 
designing and implementing our new enterprise resource planning system; government policies and regulations, 
including, but not limited to, those affecting the environment, climate change, tax policies, tariffs and the chemicals 
industry; and lawsuits arising out of environmental damage or personal injuries associated with chemical or other 
manufacturing processes and the other factors detailed from time to time in the reports we file with the SEC, including 
those described under "Risk Factors" in our Annual Report on Form 10-K and other periodic filings. These forward-
looking statements speak only as of the date of this presentation. Ingevity assumes no obligation to provide any revisions 
to, or update, any projections and forward-looking statements contained in this presentation.

Non-GAAP Financial Measures: This presentation includes certain non‐GAAP financial measures intended to supplement, 
not substitute for, comparable GAAP measures. Reconciliations of non‐GAAP financial measures to GAAP financial 
measures are provided within the Appendix to this presentation. Investors are urged to consider carefully the comparable 
GAAP measures and the reconciliations to those measures provided.



▪ Joined Ingevity in 1980

▪ 40 years at Ingevity, positions include:

▪ Director, Sustainability

▪ Director, Operations

▪ Various other research, operations and corporate 
roles

▪ Chairman of the Board for the Pine Chemicals 
Association

▪ Bachelor of Science degree in chemical 
engineering from Clemson University

▪ Master of Science degree in chemical 
engineering from Clemson University
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Sotiria
Anagnostou

Manager, 
Sustainability

Experienced Business Leadership

Hunter 
Harris

Director, 
Sustainability 

▪ Joined Ingevity in 2018

▪ Manages global sustainability efforts

▪ Spearheads ESG reporting

▪ Launched ambassador network

▪ Member of the American Chemistry Council’s 
Sustainability and Market Outreach Committee

▪ Previous corporate sustainability experience at 
Whirlpool Corporation 

▪ Bachelor of Arts degree in political science and 
environmental studies from Marietta College

▪ Master of Arts degree in energy and 
environmental analysis from Boston University

▪ Doctorate of Philosophy in Environmental 
Social Sciences from Arizona State University
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Today’s Agenda

Ingevity’s Sustainability Journey

Our ESG Strategy

Our Corporate Goals

Sustainable Product Development

Q&A
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Ingevity’s Sustainability 
Journey1



Spring 2018

Begins external 
surveys to 
advance the 
company’s 
initiative

Summer 2017

Completes 
internal  
materiality 
assessment to 
assess 12 key 
material issues

Ingevity’s Sustainability Journey 
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Spring 2017

Ingevity officially 
launched its 
sustainability 
initiative; names 
15-member 
Sustainability 
Council

May 2017

Begins materiality 
assessment guided 
by Global Reporting 
Initiative 

Fall 2017

Council develops a 
mission, four-pillar 
framework and 28 
metrics 

Fall 2017

Aligns material 
issues with 
business 
leadership while 
initiating process 
to prepare a 
report in 2017

Winter 2017

Begins report 
preparation; 
streamlines the 
council into pillar 
leads; establishes 
an ambassador 
program

September  2018

Publishes first 
sustainability report

2019

Governance over 
sustainability is 
added to the 
Nominating, 
Governance & 
Sustainability 
Committee, on 
Ingevity’s board

New in 2020

Announces four 
goals to be 
implemented over 
five years to 
evaluate product 
benefits, 
greenhouse gas 
reduction, 
employee 
engagement, and 
community 
investment

Our Sustainability Mission Statement 

At Ingevity, we integrate responsible economic, environmental and social principles into our global 
business strategy and decision making. Our objective is to create value for Ingevity and all of its 
stakeholders by purifying, protecting and enhancing the world around us, today and well into the 
future.
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Our ESG Strategy
2



Ingevity’s Four Strategic Pillars of 
Sustainability
Aimed at enabling the long-term success of the company

Corporate 
Sustainability

Creating long-term 
value by embracing 
opportunities and 
managing economic, 
environmental, and 
social development 
risks.

People
Social

Planet
Environment

Profit
Economy

Sustainability
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Protecting employees, 
contractors and communities 
from injuries, illnesses and 
incidents

Reducing waste, emissions and 
consumption of energy, water 
and natural resources 
sustainably

Producing safe products, 
guiding customers on safe 
use, and exceeding global 
compliance

Product 
Stewardship

Environmental 
ProtectionSafety 

▪ Total energy usage and GHG 
intensity

▪ Total air emissions intensity, 
incl. hazardous air pollutants

▪ Water consumption and effluent 
flow intensity

▪ Solid waste disposal intensity

▪ Track product incidents involving 
regulatory issues and safety 
impacts

▪ Provide accurate product 
information and labeling

▪ Employee total case incident rate
▪ Process safety incidents
▪ Transportation-related incidents

Protecting People and Environment
We’re committed to protecting people and environment 

while responsibly utilizing resources.

Our enterprise depends on a safe and healthy workforce, 
exceeding regulatory standards and producing safe products.

Performance Indicators
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Meeting and exceeding 
customer expectations, 
addressing concerns, and 
proactively anticipating needs

Innovating and creating 
products that deliver societal 
value 

Collaborating with customers 
to identify industry trends and 
unmet needs, and steering 
new product technologies that 
create stakeholder value

▪ On-time shipments
▪ Shipments in full
▪ Incident management rate

▪ Revenue from sustainable 
products

▪ Percentage of renewable raw 
materials used

▪ Percentage of revenue from new 
products

▪ Percentage of annual revenue 
spent on technology and 
innovation

Innovative 
SolutionsProduct Benefits

Customer 
Partnerships 

Creating Value for Customers and 
Society
We create innovative solutions, solve complex challenges 

and deliver beneficial products.

Meeting customer needs is why we exist, differentiates us from 
competitors and benefits society.

Performance Indicators



Performance Indicators
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Managing employee 
development and 
qualifications for the benefit of 
all

Garnering the best talent, 
leveraging diverse ideas and 
providing an environment for 
employees to thrive

Investing in local organizations 
and encouraging community 
outreach to foster 
collaboration among our 
people and communities

▪ In-house learning opportunities
▪ Mentor program pairings
▪ Performance management

▪ Women, minorities in leadership
▪ Fair pay practices
▪ Modernized parental leave

▪ Target 0.1% revenues towards 
charitable giving

▪ Encourage and facilitate 
employee volunteerism

▪ Enhance the communities in 
which we live

Our Communities
Inclusion and 
Diversity

Employee 
Development

Engaging Our People
We foster an inclusive workplace that allows employees 

to contribute and grow.

Our future depends on attracting and engaging talent, cultivating 
a culture of inclusion, and connecting with our communities.
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Sustaining top-quartile 
performance to support 
business reinvestment and 
growth

Promoting purposeful 
execution to achieve superb 
total organizational 
performance 

Ensuring management system 
capabilities to protect and 
control our IP and IT assets

▪ Revenue
▪ Adjusted EBITDA
▪ Free cash flow
▪ Return on invested capital

▪ Executing initiatives from 
Operational Excellence function

▪ Equipment effectiveness at 
manufacturing facilities

▪ Periodic employee education and 
security simulations

▪ Continued new patent 
applications

▪ New product launches

IP and 
Cyber SecurityStrategic Execution

Financial 
Performance

Performance Indicators

Driving Business Excellence
We will improve our economic performance, protect 

company assets and mitigate risk.

Strong financial results, technical capabilities and IP protection 
will enable our longevity.



Ingevity’s Positive Global Impact
Aligned with the United Nations Sustainable Development Goals

We’ve connected our sustainability contributions to six of the United Nations' Sustainable 
Development Goals, a global call to action to promote prosperity while protecting the planet.
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Our Focus and Current Progress
To responsibly manage environmental and socioeconomic risks 
and opportunities 

Note: Converted into percentile rank

Our objective is to 
be in the top 
quartile of each 
rating we 
prioritize.

Top 
Quartile 
Rating 
Achieved

83rd

(Chemicals)

June 2020

Current 
Focus

September 2019

80th

(Specialty Chemicals)

Environment: 40th

Social: 50th

Governance: 90th

(Materials)

June 2020 August 2019

40th

(Chemicals)
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Our Corporate Goals
3



Ingevity’s Corporate Sustainability Goals
Monitor and report progress from 2020-2025 and adjust targets 
as needed in 2025+
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We will reduce our Scope 1 and Scope 2 
greenhouse gas (GHG) intensity by 5% by 
the end of 2025

We will quantifiably evaluate the societal 
benefit of our products by 2022

We will conduct an employee engagement 
survey in 2020 and disclose results of 
improvement actions by the end of 2022

Between 2020-2025, we will invest $6 
million into the communities where we 
operate through our IngeviCares program



EvothermNuchar

We are working to tell our story in a 
quantifiable way through a series of 
GHG lifecycle assessment studies 
conducted by a third-party. 

We expect to complete 20 product 
studies by 2022. 

Our first studies are completed for 
Nuchar® activated carbon and 
Evotherm® warm mix asphalt 

technology, which together 
comprised 40% of 2019 revenue.

GHG Product Studies

We Will Quantifiably Evaluate the 
Societal Benefit of Our Products 
by 2022

Progress



10X

Offsets the volume of GHG in its 
manufacture and that of the carbon-
containing canister by a factor of 10

>5mill metric tons CO2-equivalent

In avoided gasoline production over 
vehicle life, equivalent to returning 8 mill 
gallons of gasoline daily to power 
vehicles 

Study 
Findings

Added 
Emission
Benefits

Up to 23X

Offsets the volume of GHG in its 
manufacture by a factor range of 18-23

400k-500k metric tons CO2-equivalent

In energy savings with the ability to avoid 
lime use and reduce fuel consumption, 
equivalent to 15% to 27% energy saved

74% less nitrogen oxide emissions 

(NOx)

75% less sulfur oxide emissions (SOx)

90% less VOC emissions>20k metric tons of VOC emissions 

Prevented from emission into atmosphere 
daily by Ingevity products in use today

By capturing these VOCs with Nuchar, 
they lose the ability to become ozone 
precursors, secondary organic aerosols or 
hazardous air pollutants

GHG Lifecycle Analysis Findings

EvothermNuchar



Direct from operations From purchased 
energy / utilities

From transacting business, 
incl. raw materials, transportation, 

business travel, etc. 

Scope 1 Scope 2

Scope 3

We Will Reduce Our Scope 1 and 
Scope 2 GHG Intensity by 5% by 
the End of 2025

Current Focus 

Potential Future Focus 



We Will Conduct an Employee 
Engagement Survey in 2020 and 
Disclose Results of Improvement 
Actions by the End of 2022

Employee Engagement

▪ We have a long-standing 
tradition of regularly gathering 
employee feedback and driving 
actionable change 

▪ An additional employee 
engagement survey is planned 
for 2020



Sustainability

Environmental, economic 
and social initiatives

Our IngeviCares program focuses on 
charitable giving and community 
involvement in ways that support Ingevity’s 
mission to purify, protect and enhance.

Between 2020-2025, We Will 
Invest $6 Million Into Our 
Communities

Education

Science, technology, 
engineering, arts and 
math emphasis

Well-being

Health and human 
services
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Sustainable Product 
Development4



Replace 
materials with 

more eco-
friendly 

substitutes

Reduce CO2

footprint

Reduce water 
consumption

77% 
Of Ingevity’s revenue 
came from 
sustainable products 
in Q4 2019

Our Approach to Sustainable Products
Fueled by our purpose to purify, protect and enhance the world
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Reduce energy 
consumption

Reduce waste 
generation

Use more 
efficient energy 

sources

Sustainable 
Products

Use renewable raw 
materials when possible

Increase product 
durability, 

longevity and/or 
biodegradability



Altapur® Hydro P-240 
Enhancing the concentration of soaps and detergents

24

Challenge

With the global outbreak of the novel 
coronavirus, the world has seen an 
unprecedented need for and focus on 
increased cleanliness and sanitization. 

Benefits

▪ Allows soaps and detergents to be 
formulated with a higher concentration 
of active ingredients and requiring the 
use of less surfactant

▪ Helps create a more stable formula

▪ Aids consumers and businesses in 
finding products that perform while 
being safer for human health and the 
environment



Challenge

Stringent environmental requirements have 
led commercial farmers to seek 
formulations that combine multiple active 
ingredients in one product, enhance 
performance and produce a lower carbon 
footprint. 

Benefits

▪ Increases pesticide performance 

▪ Enables easier handling

▪ Designed to improve crop yield

▪ Lowers environmental impact 

AltaHance® 
Higher-performing, multifunctional formulations for 
crop protection
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Indulin®
Pavement cold-recycling alternative to hot asphalt 
paving

Challenge

Many departments of transportation 
manage large road networks with limited 
funding. When highways need significant 
repair, engineers want reliable, safe, cost-
effective and long-term paving solutions. 

Benefits

▪ Enables reopening to traffic 40% faster 
than traditional construction

▪ Requires 75 truckloads of material 
instead of the typical 400

▪ Lowers overall cost by 50% 

▪ Reduces emissions by 90% 

Injection of 
asphalt 
emulsion 
and Ingevity 
additives



27

Capa® Thermoplastics 
Helping bioplastics achieve complete biodegradability, 
faster than competitors

Challenge

Demand continues to increase for 
biodegradable plasticware that can 
compost rather than pollute, yet still 
provide the same convenience and 
performance as traditional plastic 
packaging, utensils and straws.

Benefits

▪ 100% (1) biodegradability after 40 days. 
Competitors typically below 50%

▪ Over 500% (2) increase in flexibility and 
over 300% (3) increased impact 
resistance in biopolymers like PLA

▪ Enables home and industrial 
composting and more durable 
products

1) EN 43132: percent biodegradation according to European standard outlined in EN 13432
2) Research Institute for Applied Mechanics, Kyushu University, Japan: tensile strength of 

bioabsorbable PLA/PCL blend measured in MPa
3) Ingevity: fracture of absorbed energy measured in kJ/m2



1

miles of reflective traffic striping 

enhanced with WestRez® resins.

gallons of gasoline recovered 

globally by our activated carbon 
each year.

1

percent fewer greenhouse gas 

emissions when fueling with 
renewable ANG.

percent reduction in VOC emissions

by using Evotherm® warm mix 
asphalt.

percent increase in tool life using 

AltaLUB 5300 as a metalworking 
fluid additive.

percent fewer drilling days for oilfield 

companies using Envamul®
emulsifiers for drilling.

Our Purpose in Action
Our products purify, protect and enhance across diverse markets 
and applications every day
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