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FOR IMMEDIATE RELEASE 

 

Adobe Named a Leader in B2B and B2C Commerce Suites 
by Independent Research Firm 
Adobe Received Highest Score Possible in Personalization, Product Vision and Roadmap, and Delivery and Extensibility 
Ecosystem Criteria 

SAN JOSE, Calif. — May 19, 2020 — Adobe (Nasdaq:ADBE) today announced that it has been positioned as a Leader in two 
recent eCommerce reports from Forrester Research Inc. — “The Forrester Wave™: B2C Commerce Suites, Q2 2020” and “The 
Forrester Wave™: B2B Commerce Suites, Q2 2020.” Adobe was one of 13 vendors in the B2B Wave and 10 vendors in the B2C 
Wave that were evaluated on their Strategy, Current Offering and Market Presence.  

“With B2B and B2C brands accelerating their move to digital as the primary way to connect with their customers, commerce has 
taken a defining role in Customer Experience Management (CXM),” said Jason Woosley, vice president, Commerce Product and 
Platform, Adobe. “We believe that being named a Leader in the B2B and B2C Wave evaluations demonstrates that we’re making 
the right investments to extend Magento’s capabilities to empower both commercial and enterprise brands to deliver compelling, 
shoppable experiences at scale.” 

“Magento Commerce allows us to serve our commercial brewing customers and distributor partners through a secure online 
portal, increasing the efficiency and accessibility of our business,” said Jordan Gottlieb, director of software engineering, Yakima 
Chief Hops. “While our main focus was to create a shop for our commercial and wholesale partners to streamline self-service 
ordering and contract management, we were also able to launch a direct-to-consumer website, serving nano- and homebrewers 
on the same platform.” 

According to both Forrester reports: “Adobe is best for brand-centric companies with rapidly evolving business models that 
differentiate on experience.” Both evaluations state that Magento Commerce has an “above-par, large, loyal and highly capable 
delivery ecosystem,” comprised of agencies and solution integrators, that work in lockstep with the company to accelerate its 
development velocity. The platform received the highest possible score in the criteria of Personalization and Product Vision & 
Roadmap. Both reports also reference PWA Studio, stating that it is “positioned to lower the cost and complexity of adopting 
Progressive Web App experiences.” The B2C Wave noted that Magento Commerce is “above par in harder-to-find functionality 
like subscription billing and is strong in fundamentals like order management.” The report goes on to say: “Adobe is actively 
marrying its renowned creativity tools with Magento Commerce, which creates a unique benefit to digital business users.” The B2B 
Wave states that Adobe delivers “above-par functionality in mobile and A/B and multivariate testing.” For more information about 
Adobe’s commerce capabilities, see this blog post.  

Magento Commerce, part of Adobe Experience Cloud, is an industry leading commerce platform for brands of all size. Adobe 
Commerce Cloud is built on Magento Commerce and deeply integrates with Adobe Advertising Cloud, Adobe Marketing Cloud 
and Adobe Analytics Cloud to provide a highly customizable end-to-end platform that enables brands to manage, personalize and 
optimize the commerce experience across every touch point. Industry-disruptors like HP Inc., Unilever, AB InBev, Rite Aid, TiVo, 
Tweezerman, Yakima Chief Hops and many more rely on Magento Commerce and Adobe Commerce Cloud to connect with their 
customers and deliver the best commerce experience imaginable. 

To download a complimentary copy of the Forrester Wave reports, visit the links below:  

• The Forrester Wave: B2C Commerce Suites, Q2 2020  
• The Forrester Wave: B2B Commerce Suites, Q2 2020  

mailto:acha@adobe.com
mailto:acha@adobe.com
https://www.adobe.com/commerce/magento/enterprise.html
https://magento.com/products/magento-commerce/pwa
https://magento.com/products/order-management
https://theblog.adobe.com/adobe-named-a-leader-in-the-forrester-wave-b2c-and-b2b-commerce-suites/
https://www.adobe.com/experience-cloud.html
https://www.adobe.com/advertising/adobe-advertising-cloud.html
https://www.adobe.com/marketing-cloud.html
https://www.adobe.com/analytics/adobe-analytics.html
https://www.adobe.com/offer/forrester-wave-b2c-commerce-suites-2020.html
https://www.adobe.com/offer/forrester-wave-b2c-commerce-suites-2020.html
https://www.adobe.com/offer/forrester-wave-B2B-commerce-suites-2020.html


Page 2 of 2 
Adobe Named a Leader in B2B and B2C Commerce Suites by Independent Research Firm 

 
 
About Adobe Experience Cloud 
Adobe is reimagining Customer Experience Management (CXM) with Adobe Experience Cloud, the industry’s only end-to-end 
solution for experience creation, marketing, advertising, analytics and commerce. Adobe Experience Cloud helps brands deliver 
consistent, continuous and compelling B2C, B2B and B2E experiences across customer touchpoints and channels—all while 
accelerating business growth. Unlike legacy enterprise platforms with static, siloed customer profiles, Adobe Experience Platform 
empowers companies to fully understand customers and make data actionable through Adobe Sensei, the company’s AI and 
machine learning technology. Industry analysts have named Adobe a leader in over 20 major reports focused on experience—
more than any other technology company. 

About Adobe  
Adobe is changing the world through digital experiences. For more information, visit www.adobe.com. 
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